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HOW DID WE GET HERE?

• Builders
• Boomers 
• Busters/Gen X
• Millennials/Gen Y
• Zoomers/Gen Z



HOW DID WE GET HERE?

“Builders are responsible for 
the infrastructure of today.”

• Builders



HOW DID WE GET HERE?

“Boomers were the center of 
attention growing up.”

• Builders
• Boomers 



HOW DID WE GET HERE?

“Busters were overshadowed 
by the Boomers.”

• Builders
• Boomers 
• Busters/Gen X



HOW DID WE GET HERE?

“Millennials are the most photographed 
and mobile generation in human 

history.”

• Builders
• Boomers 
• Busters/Gen X
• Millennials/Gen Y





HOW DID WE GET HERE?

“Zoomers are the first generation to 
grow up with the internet as a staple. 

The pandemic emphasized this.”

• Builders
• Boomers 
• Busters/Gen X
• Millennials/Gen Y
• Zoomers/Gen Z



• Email – 74.9% of Millennials check their emails 
multiple times a day - 58% of Zoomers/Gen Z 
do so.

• Endorsements - 63% of Zoomers prefer seeing 
“real people” over celebrities in 
advertisements, while 37% of millennials 
prefer seeing “real people” discussing 
products in ad content. 29% of Zoomers are 
influenced by celebrities, compared to 19% of 
Millennials.

• Facebook - 84% of Millennials use 
Facebook, compared to 32% of Zoomers.

Millennials vs. Zoomers
Marketing

https://www.campaignmonitor.com/resources/guides/millennials-vs-gen-z-debunking-generational-marketing/
https://www.danacommunications.com/generation-z-vs-Millennials/
https://civicscience.com/wp-content/uploads/2016/08/Millennials-vs.-Gen-Z.pdf
https://www.ypulse.com/article/2020/02/19/tiktoks-massive-growth-among-gen-z-millennials-in-3-charts/


• Social Media Base - Zoomers use TikTok more 
than Millennials. 35% of Gen Z use TikTok 
regularly, as opposed to the 19% of 
Millennials who do so. 25% of Zoomers log 
onto TikTok daily; only 9% of Millennials use 
TikTok on a daily basis.

• Advertising - 84% of Zoomers will skip video 
ads as quickly as possible, preferring to learn 
about products from influencers and social 
media videos; Millennials are more open to a 
variety of promotions.

• Purchasing - Gen Z makes twice more mobile 
purchases, compared to Millennials.

Millennials vs. Zoomers
Marketing

https://www.ypulse.com/article/2020/02/19/tiktoks-massive-growth-among-gen-z-millennials-in-3-charts/
https://www.ypulse.com/article/2020/02/19/tiktoks-massive-growth-among-gen-z-millennials-in-3-charts/
https://www.ypulse.com/article/2020/02/19/tiktoks-massive-growth-among-gen-z-millennials-in-3-charts/
https://www.ypulse.com/article/2020/02/19/tiktoks-massive-growth-among-gen-z-millennials-in-3-charts/
https://blog.hubspot.com/marketing/millennials-vs-gen-z?__hstc=234261505.de346ea64fd7a6c78bf43efcbeaeb0d8.1659983955310.1659983955310.1659983955310.1&__hssc=234261505.1.1659983955310&__hsfp=1849335663




What do ZOOMERS and 
Millennials have in common?

• MASSIVE DEBT 
• DESIRE FOR IMMEDIATE 

RESULTS
• QUESTIONING 

DEPTH/MEANING
• CASUAL LIFESTYLE



What do both generations 
VALUE MOST about life and 

work?

“Millennials and Zoomers care 
more about 

the ‘WHY’ and the ‘CAUSE ‘
than the RULES.”



How do younger 
generations feel about the 
workspace and routines?

“Millennials and Zoomers are 
accustomed to flexibility in 

working conditions.”



How are Millennials 
changing hiring?

The “GIG” Economy
“Short term opportunities are ideal 

for them.”



How do you ATTRACT more 
Millennials and Zoomers to 

your business?

TEAMS



Marketing to Zoomers
• Value authentic personal stories. Zoomers can spot 

"fluffy" marketing campaigns from a mile away.
• Use your limited time wisely. Make your marketing 

count to Zoomers. Imagine that you have only 12 
seconds to grab their attention.

• Place authentic value in your customer experience. 
The importance authenticity and helping your Zoomer  
audience feel connected to your 
brand/service/product.

• Focus on diversity, inclusivity, and equality. Zoomers 
have grown up in a world that is more open and 
inclusive than any others have. They actively look for 
this in products and services.



ATTRACT more younger 
people to your business…

• GLOBAL GOALS
• TECHNOLOGY
• EASE OF SERVICE
• OTHER YOUNG PEOPLE

“Young People reach other 
young people better.”



What ONE IDEA will you 
take away from this?

“Millennials and Zoomers 
will be running your 
business one day!”



Final Thought on 
How We Got Here…



Reinvention Nation™

Jim Mathis, IPCS, CSP, CSML
The Reinvention PRO™

•Card with INFO on back…
•Autograph MY Book!
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